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about us

Private Key Magazine was developed from a passion and thirst for connecting and learning about the best services, products, and 
ideas available today on the market with our readers who want the highest quality, innovation, and experiences. We strive to search 
for what is interesting, current, and innovative. We want to know what makes our lives better and give us a few stories to tell when 

we experienced it. Our background is unique as we represent an affluent clientele with discerning tastes and a thirst to learn more of 
what life can offer. Come join us on this journey of life and learn and see what is next. Let’s celebrate each other and the experiences 

we learn from.



BILL GATES WARNS 
AGAINST

 CORONAVIRUS VACCINE 
GOING TO HIGHEST

 BIDDER 

‘WE’LL HAVE A DEADLIER PANDEMIC’

T R E N D I N G



‘WE’LL HAVE A DEADLIER PANDEMIC’
Microsoft founder Bill Gates on Saturday said that Covid-19 medication and future 
vaccines should be distributed to people who need them the most and not to “the 
highest bidder.” 

“If we just let drugs and vaccines go to the highest bidder, instead of to the people 
and the places where they are most needed, we’ll have a longer, more unjust deadli-
er pandemic,” Gates, a billionaire philanthropist, said during a remote Covid-19 con-
ference hosted by the International AIDS Society. 

“We need leaders to make these hard decisions about distributing based on equity, 
not just on market-driven factors,” he added.  

As countries and companies race to bring a vaccine to the market, concerns have 
risen about wealthier nations receiving more drugs than developing countries. 
There have been calls for future coronavirus vaccines to be treated as public goods 
for everyone, without profit. 

The World Health Organization said that 21 candidate vaccines are currently in clini-
cal trials being tested on human volunteers, three of which are in the third phase of 
those trials.

U.S. biotech firm Moderna, U.K. pharmaceutical company AstraZeneca and China’s 
Sinovac Biotech have made the most progress towards developing vaccine candi-
dates for the coronavirus. However, Moderna, which is working with the U.S. Na-
tional Institutes of Health, recently said that its late-stage trial for a vaccine will be 
delayed, possibly by a few weeks. 

A potential vaccine being developed by the drug giant Pfizer and the biotech firm Bi-
oNTech has garnered immune responses in healthy patients, but also caused fever 
and other side effects. 

Gates said a main takeaway from the battle against HIV/AIDS two decades ago is 

the significance of creating a fair global distribution system to make drugs available 
for everyone. He said the AIDS crisis serves as a model in making Covid-19 drugs more 
equally and widely available, pointing to the 2002 Global Fund to Fight AIDS, Tuberculo-
sis, and Malaria as an example. 

“Global cooperation, a resolve to invent the tools and get them out where they’re need-
ed most is critical,” Gates said. “When we have those things, nations, institutions and 
advocates working together on this collective response, we do see remarkable im-
pact.”



UBER WILL LET YOU 
HAIL A BOAT IN LONDON 
VERY SOON

T R E N D I N G



Move over cabs! We can commute via the waters – thanks to 
Uber’s all-new functionality – Uber Boats! Launched in association with 
Thames Clipper’s piers, the service will be available to Londoners this 
summer and will be accessible via the company’s app.

uber boat

Expected to launch this August, the new Uber service will initially 
be limited to 20 boats. It will cover journeys up and down the River 
Thames, from Putney to Woolwich, with bookings grated via the app 
and QR Code. The company has clarified that it will be charging passen-
gers the same price for booking a boat as it did for the cabs. It also noted 
that it will be following all possible hygiene and social distancing norms 
in line with the pandemic.

READ:  Mini Clubman Bond Street is inspired by London’s renowned 
shopping street

Uber’s regional
Commenting on the new functionality, Uber’s regional 
general manager for northern and eastern Europe – Jamie 
Heywood, in a statement said: “Many Londoners are looking 
for new ways to travel around the city, particularly when 
they start commuting back to work. Later this summer we 
will launch the Uber Boat by Thames Clippers in London as 
a means for people to arrange travel on the river and road, 
all through the Uber app.”

READ:  Fiat 500 GQ aka the Gentleman’s Car is unveiled at 
Geneva Motor Show

Delighted by the partnership, Thames Clipper’s co-founder 
and CEO Sean Collins further remarked, “The new partner-
ship sees Thames Clippers and Uber, who both pride them-
selves on safety, reliability, and comfort, come together. It 

will allow us to link the two travel modes of river and road, 
providing Londoners and visitors with even more options to 
commute, visit, explore and enjoy our city by river.”

If you’re in the mood to hit the waters, don’t miss catching a 
Boat on the official Uber App soon!
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The V12 hybrid hypercar packs in 
808 bhp and does 0 to 62 mph in 
2.9 seconds



Last year at Frankfurt Motor Show, Lambo-
rghini lifted the veil off its first-ever produc-
tion hybrid model which also was the Italian 
marque’s most powerful street-legal offering: 
The Lamborghini Sián FKP 37. The hybrid hy-
percar came with 819hp on tap thanks to its 
V12 engine supplemented by an electric motor 
bolted to the gearbox. Well, Lamborghini has fol-
lowed it up by launching a roofless version that 
comes with all the goodies and the mad styling 
of the coupe. Starting with the design, just like 
its hardtop sibling, the new Sián Roadster’s styl-
ing is inspired by the Terzo Millenio concept car 
that we got to see a few years back. The high-
light of the design Y-shaped headlights, which 

LAMBORGHINI’S LATEST 
WICKED ROADSTER

B I G  B O Y  T O Y S

in all probability points towards Lamborghini’s future 
design language. Other design elements include aggres-
sive front and rear with an almost ground-hugging carbon 
fiber splitter, carbon fiber wing, and Lamborghini’s hex-
agonal design theme. The only difference is found in the 
roof section, which has individual roll structures for each 
occupant and revised body panels over the engine. The 
Roadster doesn’t have a convertible top and stays without 
a roof at all times.

Lamborghini’s Mechanically, the Sián Roadster is identical 
to the coupe. The naturally aspirated V12 engine making 
785 horsepower is coupled with a gearbox-mounted elec-
tric motor adding another 34 horsepower, taking the total 
to 819hp. Instead of a battery pack, the electric motor 

is powered by a supercapacitor mounted between the 
cabin and the engine bay. Lamborghini claims that the 
hybrid hypercar reaches 60 miles per hour is less than 
2.9 seconds and can hit a top speed of 218mph. While 
the Sián Coupe was limited to 63 examples making it 
ultra-rare, the Roadster will see a production run of only 
19 units. And just in case you were wondering about its 
price tag, Lamborghini hasn’t made a mention of it. Well, 
it doesn’t need to as the 19 examples are all spoken for.





Last year, Jacob & Co. announced a long-term partnership with 
Bugatti, followed by the release of a “furious” supercar-inspired 
version of their Twin Turbo watch. Today, we’re happy to introduce 
the first ultra high-end, completely bespoke watch that Jacob & Co. 
has designed together with Bugatti.

Called the Jacob & Co. Bugatti Chiron Tourbillon, this timekeeping 
marvel features yet another extremely complicated Jacob & Co. 
automaton mechanism, this time with a tiny functioning W16 engine 
that looks like a miniature replica of the massive 16-cylinder engine 
that propels the Bugatti Chiron.

The beating heart of this watch is the incredible JCAM37 movement, 
that’s made of 578 parts and 51 jewels and measures 41.7 by 36 
mm. Functions of the watch include the traditional hour and minute 
display, a superb one-minute tourbillon that’s inclined at 30 degrees 
towards the user and best of all, an extraordinary W16 sapphire 
engine block, with on-demand animation that moves the pistons and 
crankshafts around.

Another interesting detail about the Bugatti Chiron Tourbillon is 
that the JCAM37 movement is suspended on all four corners, which 
means this timepiece joins the select ranks of watches with “float-
ing” movements. The watch also displays a power reserve indicator 
at 8 o’clock and at 3 o’clock there’s an open worked barrel that 
shows the tension left in the barrel for the engine animation.

If you turn the watch around you’ll see three stems, one for setting 
the time (on the left), the central one helps you wind the movement 
(clockwise) and the animation (counter clockwise), while the right 
stem acts as a pusher to start the animation. The W16 show lasts 

JACOB & CO.’S 
BUGATTI CHIRON 
TOURBILLON

B I G  B O Y  T O Y S

about 20 seconds and the animation runs three times before you’ll 
have to rewind the mainspring dedicated to it again.

The miniature W16 automaton mechanism needs a lot of energy for its 
movement – for instance, if a barrel could power up a watch for 2 or 3 
days, the same sized barrel allows a minute’s worth of operation for 
the W16 engine animation. But just like one minute in a Bugatti Chiron 
would feel like a lifetime for most of us, this animation will be equally 
appealing for all car enthusiasts and everyone else.

When the right stem on the back of the case is pressed, the autom-
aton’s dedicated barrel starts to turn really fast, driving the crank-
shaft through a series of gears, which in turn move the 16 pistons up 
and down in perfect rhythm and geometry.

Jacob & Co. also says the flying tourbillon on this watch is brand new. 
It’s not as complicated as others, but since it’s installed at a 30-de-
gree angle towards the wearer it offers a better view angle when 
you’re wearing the watch and it should deliver superior timekeeping 
performance.

The design of the case also mimics the front grille of the Bugatti 
Chiron, with the company’s signature horseshoe grille and a cool 
white and red Bugatti logo. The case itself is crafted from titanium 
with black DLC coating and it’s water resistant to 3 bars. Last but not 
least, we should talk about pricing and availability.

The Jacob & Co. Bugatti Chiron Tourbillon will be produced in super 
limited numbers and it costs $280.000. But if you already own a Chi-
ron, that’s a small price to pay for a matching timepiece.





HUBLOT CLASSIC FUSION GOLD 
CRYSTAL BOASTS THE RAREST 
FORM OF GOLD

Did you know gold crystals are the rarest forms of 
gold on Earth? Formed into amazing shapes and unique 
patterns in extreme conditions, gold crystals scarcely 
occur in nature. But the amazing team from Hublot have 
managed to replicate those conditions in a laboratory, 
turning gold into this spectacular form to decorate the 
brand’s newest Classic Fusion timepiece.

The Hublot Classic Fusion Gold Crystal is garnished 
with gold crystals that were made from flakes of gold by 
the company’s Research and Development Department. 

To achieve that, they’ve heated up gold in the purest 
form possible, 

B I G  B O Y  T O Y S

24 carats, taking it to the melting point and creating 
emanations of gold, with small particles of gold ris-
ing through this stream of atoms of gold and settling 
down in a crystalline form when they touch the cold 
surface.

Like this, they form completely random and unique 
shapes of gold crystals that look absolutely incred-
ible against the blacked-out dial of this watch. The 
Classic Fusion Gold Crystal also comes with a black 
ceramic case, that seems to complete this ultra rare 
form of gold as well. The case, measuring 38 mm or 
45 mm in diameter, houses the HUB1112 caliber, an 
in-house automatic mechanical movement with a 
42-hour power reserve.

 The gold crystals are delicately laid out by one of 
Hublot’s master watch artisans, who places them by 
hand, cluster by cluster, on the black dial. Only 20% 
of these crystals are kept and they’re then covered by 
a fine transparent laquer that apparently took years 
to make as well. This is a very complex process that’s 
performed in a vacuum to avoid any air bubbles from 
ruining this work of art.

The process is repeated over and over, with twen-
ty different layers of fine lacquer being applied to 

hold these stunning gold crystals on the dial. 
The dial plate is then polished to make the 

lacquer invisible and give the dial a per-
fectly flat look. In the end, the Hublot 

Classic Fusion Gold Crystal gets 
a black alligator strap to com-

plement this extraordinary 
dial beautifully.





These Gem-Studded Gold 
Credit Cards Cost Up To 
$50,000

Based in Zurich, Switzerland, Rosan Diamond is a company 
that made a name for itself by producing unique credit cards 
decked out with gold, precious gems and incredibly creative 

designs. The Swiss marquee managed to turn those 
mundane plastic pieces into jaw dropping works 

of art and now the world’s richest people are 
dropping top dollars to get their hands on 

one of these custom-made credit 
cards.

Rosan Dia-
mond was 

founded in 
2000 and 

a f t e r 

receiving certification from VISA to sell its gold, 
gem-encrusted cards on VISA Infinite and VISA 
Signature platforms, more and more people 
wanted to swipe up cash in style! The brand’s
clients are usually businessmen and entrepre-
neurs from all over the world and even concierge 
services like the UK-based luxury lifestyle man-
agement firm Insignia.

The extraordinary credit cards from Rosan 
Diamond feature unique designs inspired by 
mythology, culture, nature and even modern 
things, showcased through a gorgeous mix of 
transparent and translucent elements and 
colored, metallic, reflective aspects.

Every single card looks like a true work of art, with 
some of the company’s most famous designs being 
“Two Pandas on a tree” and a version inspired by 
Gustav Klimt’s iconic “The Kiss”.  The bespoke credit 

cards are priced between $18,000 and $34,000 but 
custom-made versions could go up to $50,000, 

depending on how complicated is the design 
and the value of the precious gems that go 

into it.

If you consider shopping an art you 
should totally get one of these 

embellished credit cards from Rosan 
Diamond.

B I G  B O Y  T O Y S
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The Apocalypse Entrepreneur
   

Marketing for the small, entrepreneurial business is difficult, even on 
the best day. Promotion during a pandemic it can be a minefield. Ad-
vertising during the apocalypse, now that is a real challenge.

Global crisis, both real and hyped, always bring out similar articles 
featuring what I call Apocalypse Entrepreneurs, those that sell survival 
goods, apocalyptic themed art or self-preservation training & services 
that can be put to use when the sky is falling.

These entrepreneurs can range from firms offering custom built 
backyard bunkers or access to space within luxury, fully stocked and 
well-appointed apocalypse shelters to firms that offer pre-assembled 
emergency kits and go bags, equipped with everything from hand san-
itizer to gold bars for post economic collapse bartering. Lesser high-
lighted yet still in the niche are artists and film makers who produce 
paintings, illustrations and films representing, perhaps even celebrat-
ing, apocalyptic themes.

The articles usually highlight these unique entrepreneurs framed in 
a deriding fashion as opportunistic fear merchants or tell tales of bil-
lionaires running off to luxury shelters leaving the rest of us to fend for 
ourselves with the barren, virus strewn, nuclear fallout, contaminated, 
zombie infested wasteland.

But the truth is these innovative, creative and savvy entrepreneurs 
have cornered a niche, usually driven by personal passion, and are due 
the accolades they deserve. They are no more hoping for a disaster 
than AFLAC hoping you “get hurt and can’t work”, Coppertone rooting 
for sunburns or Kidd fire- alarms hoping for a house fire.

To set the parameters, I am not referring to the true opportunist, am-
bulance chasing types that exploit a crisis by hoarding goods, price 
gouging on essentials and transforming themselves as disaster re-
sponse professionals 24 hours after the alarms have sounded or the 
first contagion has been reported. Apocalypse Entrepreneurs are mer-
chants, artists and consultants who were offering counter-calamity 
capabilities years before the disaster du jour and will be still in the in-
dustry once the curve has flattened and the public has moved on from 
doom-scrolling daily infection rates and staring wide eyed at their 
phones, scaring themselves at midnight by surfing for COVID content 
as if it is the next Stephen King novel.

These entrepreneurs fill a demand and are as varied as any other busi-
ness track and include artists, authors, philanthropists, crafter, builders 
and pitchmen While the apocalypse preparedness track has remained 
relatively narrow, the customer base has expanded exponentially. No 
longer is it the realm of the prepper and survivalist, usually framed as 
a fifty-year-old, bearded white male, right wing conspiracy theorist. To 
believe the modern-day prepper falls into a specific political persua-
sion would be to expose one’s own bias. Today’s clientele includes tech 
billionaires, celebrities and social media influencers.

Even after the world has moved on from COVID19, the Apocalypse En-
trepreneurs remain focused on their chosen path and will be thinking 
about the worst of times even on the sunniest of days. This does not 
make them pessimists. Bill Gates and Barack Obama both talk fre-
quently about rising sea levels, yet each recently purchased waterside 
homes priced in the tens of millions of dollars. Talking about catastro-
phe does not mean you hope, or even anticipate, it truly occurring. 
Most of us in this field understand that when we speak about pandem-

ics, mass casualty, global warfare or electromagnetic pulse taking out the 
power grid, we are talking about the most catastrophic events that could 
possibly occur, but also the least likely events to occur. There are many day 
to day threats where proper apocalypse prep could come in handy, such as 
wildland fire or seasonal flood causing you to flee your home with a go-bag, 
active shooter scenario where a bullet proof backpack or vest could come be 
a life saver or even a tornado where a small, backyard security bunker would 
be essential.

Yet apocalypse entrepreneurs are often singled out as targets of derision. 
Scorn is directed at a tech titan buying an underground luxury shelter but 
not at the celebrity who purchased an extravagant mountaintop chalet. 
Trolls blast the youth posting a “how to” guide on preparing a “bug-out bag” 
but not at a youth showing how to build glitter filled slime. I never under-
stood the angst of those obsessed with those who prepare, and the media 
outlets, both social and traditional, who paint both the preparedness vendor 
and client with the wrong brush.

The current pandemic hopefully will change that paradigm. Kim Kardashian 
promotes Judy brand survival kits on her Instagram page. Gwyneth ‘the 
prepper’ Paltrow promotes Preppi brand emergency supply kits.

In my book Business is Dead, Resurrecting Entrepreneurship, I highlight not only the mainstream 
apocalypse focused entrepreneurs, such as Terra Vivos and their luxury and mid-market sur-
vival bunkers, but also artists and crafters who create a painted vision of the wasteland, 
crafters who design road warrior type outfits and weapons and even bakers who 
whip up doomsday themed cakes and cookies in their kitchens. These are just 
entrepreneurs anticipate the unforeseeable, plan for the impossible, have 
identified a market and are there to support you for before the next 

BUSINESS IS DEAD
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inevitable crisis.

When the current COVID-19 outbreak really took hold on American soil, when lock-
downs and stay at home orders began rolling out, I spoke with some people in this busi-
ness track and there was a vigorous debate and differing opinions on how to approach 
the market. We agreed this was not the time for “I told you so” type messaging, but how 
do get your message out there to at least imply “See, I told you so!”? Some of those I 
spoke with felt this was not a time for self-promotion, this was a time to implement the 
subject matter expertise that this industry possesses to help in any way possible. There 
should be a donation of products and services from this industry, and the rewards of 
that altruism will be repaid through future business gained. That is the “pay it forward” 
mantra.

Others felt now was the time to remind the public of this industries prior warnings and 
current offerings, as what was once dismissed as ridiculous and unnecessary is now as 
sought after yet as hard to find as a pallet of toilet paper. Apocalypse entrepreneurs 
were in this business the month before the first fever or cough was detected on Ameri-
can soil and they will be in this business when America’s attention changes from new in-
fection numbers in May to political poll numbers in November. So why not use this crisis 
as the opportunity to remind everyone they were there. After all, there is no set buying 
season or fiscal year for the apocalypse entrepreneur. They are not much different than 
the retailer who purchases sunblock, shorts and floppy hats in the winter at low prices 
so that they are prepared to open up their stores in June when the sun will shine, the 
heat will rise and the dollars will flow, at least until late August. For the Apocalypse 
Entrepreneur, the market could spike tomorrow, next year or never. It is always a best 
guess, and for those with high end, end of the world goods, it is an investment gamble. 
So to miss this opportunity would be like a retailer closing on Black Friday.

My issue with the first approach, highlighting goodness over greed, is that most people 
have a very short memory. Having lived through many crises, I have found that feelings 
of obligation and gratitude for those that did good during the crisis are just as fleeting 
as the anger and desire to hold accountable those that did bad. I have heard officials 

say “Now is not the time to assess blame, now is the time to join together and fight this (insert crisis 
here)” yet once the crisis is defeated, those same officials will be the ones to say “Now is not the time to 
look back and assess blame, now is the time to work together to prepare for the next virus” thus allowing 
those that were to blame to avoid any consequence.

The issue with the “I told you so” approach is that while it could lead to short term 
sales, it does not ingratiate you to the customer base, thus not building brand loy-
alty and you wont get that future sale when the world ends the next time, or the 
time after that. So, the answer to this question is much the same as the answer to 
the pandemic itself, moderation. Times of crisis are times for consultative sales 
approach, a time to establish yourself as a subject matter expert of Armageddon, 
but not stuffing it down people’s throats. People in quarantine are already stuffing 
too much down their throats, and people are gaining what has been coined the 
COVID-19-LBS.

The moderate approach would be to take this time to focus on the fundamentals 
of your brand, clean up that website messaging and ensure SEO optimization of 
keywords. Explore new promotional outlets beyond what you have assumed was 
your key demographic, grow your network, hold informational, yet not fearful, 
webinars. You know all the marketing stalwarts and I do not need to repeat them 
here. There are many marketing books out there, pick one that looks nice in the 
Zoom background as you broadcast from your fallout shelter. And if you have not 
previously thought of this entrepreneurial track, and feel that it is something you 
want to explore but are discouraged by all the good news coming out about flat-
tening the infection curve and loosening lock downs, cheer up, there is always 
another bus coming that will be sure to hit us. Start prepping now for your future 
Apocalypse Entrepreneurship opportunity. I would wish you luck, but that is the 
last thing you will need.

Neil A. Cohen is an M.B.A, who supports business development and corporate 
growth for a defense firm with a focus and expertise in the areas of disaster pre-
paredness, continuity of operations, emergency management, corporate resilien-
cy and counter WMD proliferation. He serves on the board of directors of a biotech 
firm as well as a national association focused on chemical, biological, nuclear 
defense. Neil is also the author of multiple books including fictional pandemic 
trilogy Exit Zero, Nuke Jersey and Zombie Democracy. He latest release, Business 
is Dead, Resurrecting Entrepreneurship highlights Fantrepreneurs and apoca-
lypse entrepreneurs who were inspired to launch their ventures with apocalyptic 
themes.
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HOW TO CREATE A CORPORATE 
TRAVEL POLICY: A STEP-BY-STEP 
GUIDE
Acorporate travel policy is the backbone of the travel 
process in your company and a set of guidelines for how em-
ployees should travel while on the job. From preventing costs 
from ballooning out of control to capturing crucial itinerary 
details for duty of care purposes, corporate travel solutions 
such as a travel policy is a basic necessity for any company 
with employees traveling for business.  Whether you own a 
large company or a small enterprise comprised of three peo-
ple who travel two or more times a year, you can benefit from 
having a plan in place for employee travel. Studies indicate 
that 50% of business travelers say that they don’t always fol-
low company policy. This is usually due to strict, unrealistic 
expectations set by the employer that prompt the employ-
ee to undercut policy, resulting in losses for the company.  

How do you ensure your corporate travel policy will be a hit 
amongst employees and benefit your company by saving time 
and money? The key lies in the structure and content of your 
policy.  In today’s blog, we’re outlining a step-by-step guide 
on how to put together a resilient corporate travel policy that 
your employees will embrace and adhere to, no matter the 
travel destination. Let’s get started! 
 
Step 1: Understand Needs and Set Goals

Before you get to putting together your corporate travel pol-
icy, you should have a strong understanding of current travel 
policies and shape your goals around these expectations.

Current travel policies in major companies have the same 
problems:

Not enough flexibility for eamployees
Not enough money being saved
Lack of communication

Next, map out how travel is currently being purchased at your 
company and collect as much data as you can about traveler 
practices. How often in advance are your travelers booking? 
When, if at all, are they booking business flights? Conduct a 
company-wide survey to collect data in order to better under-
stand traveler preferences and use that information to help you 
write a policy that finds a balance between traveler needs and 
company savings.

Finally, create a list of goals that you want to be achieved by 
the creation of a corporate travel policy:

Helping travelers book trips
Reducing employees spending money on items that aren’t 
reimbursable
Safety of employees
Saving time and money

Step 2: Outline Expense Categories

Expense categories refer to what you will reimburse your 
employees for, as well as the items your company will not 
cover. When creating the corporate travel policy, be sure 





to list every travel and entertainment item that your company is 
willing to reimburse employees for, along with any restrictions or 
guidelines for booking in those categories.

Here are some examples of what an employer may cover (reim-
bursable):

Airfare
Lodging
Ground transportation
Car rentals
Meals
Entertainment expenses (for the employee or for the client)
Here are some examples of what an employee may not cover 
(non-reimbursable):

Childcare
Dry-cleaning
In-room movies
Airline change fees
Parking tickets

Airline preferred seat upgrades
Hotel staff tips
Toiletries or clothing purchased during the trip
Pet boarding
You should also outline any preferred vendors (airlines, hotel 
chains, rental car providers) through which they should book. In 
addition, discuss how far in advance an employee should book a 
trip for approval. One week? Two weeks? Setting advance book-
ing requirements will ensure you have plenty of time to review 
the plan.

Next, be sure to cover the website, booking tool, and/or corporate 
travel agency the employee should use to search for travel, and if 
use of the technology or agency is required or optional.

Are there certain categories for which employees should use a 
company card versus a personal card? Is all booking completed 

through the mobile booking tool? These are also important ques-
tions your corporate travel policy should be able to answer.

Step 3: Organize Your Corporate Travel Policy

Your corporate travel policy is ultimately a reflection of your 
company and how it values its employees. Below is a general out-
line of how it should be organized:

Introduction: Gives an overview of the employee’s most import-
ant responsibilities; the purpose of the policies; and the impor-
tance of following policies. Be sure to include the most important 
information.

List of policies: Break up the policy into short, user-friend-
ly sections, and consider an easy-to-follow table of contents 
that helps travelers skip right to the information they need.
Branding: Think about ways to use images and designs that 
align with your brand in order to make the policy more en-
gaging. In addition, be sure to stick to your brand tone and 
voice with messaging.
Conclusion: Include who to contact in the company for any 
further questions, comments or concerns and outline next 
steps.





15 BEST ROOFTOP 
BARS IN NYC!

DINING

As much as we would like to believe we’re city   
creatures, sometimes nature’s call is stronger. But 
that doesn’t mean we should all run into the moun-
tains to answer that call. Oftentimes we don’t even 
have that luxury, so picking a tiny corner of nature 
right in the heart of the city will do just fine. Add in 
some friends and drinks into the mix and that tiny 
corner of nature could be a lot of fun. Especially if it’s 
a beer garden on a rooftop in New York City.

Rooftop bars in NYC can be some of the best places to 
run to when summer arrives. With amazing views around, 

these spots serve as oases for when we can’t afford going 

out of the city and into the great outdoors to escape the 
madness. The elegant decks with their cozy sofas and 
relaxing sights, plus the appealing cocktails, mojitos and 
grills will make anyone feel better after a full day of work.

Manhattan’s skyline is best soaked up from a considerable 
height while sipping a good craft beer or a first class cock-
tail and having fun with friends, maybe over a game of mini-
golf. If that sounds like your style, you should check out the 
15 best rooftop bars in NYC: 

15. Harriet’s Rooftop & Lounge

Situated atop Hotel Brooklyn Bridge, the 4,000 square foot 
vvenue called Harriet’s Rooftop & Lounge will offer some of New York City’s 
most impressive views, from the Statue of Liberty to the Uptown Manhattan. 
The bar boasts an industrial look outdoors complete with fire pits, vertical 
gardens and stadium-like seating from the pine beams of Brooklyn’s original 
Domino Sugar Factory.

When you go indoors, the bar will amaze you with its fresh take on an 
old-fashioned cocktail lounge and a refined and charming atmosphere.
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banquettes. When it comes to drinks, you can 
expect bottled Manhattans and Negronis, or their 
well known “Frose St. Tropez” vodka, or one of 
their good wines by the bottle.

14. THE ROOF at PUBLIC Hotel

Slick and fashionable, THE ROOF at PUBLIC Hotel 
wonderfully reflects NYC’s skyline in its Herzog & 
de Meuron designed mirrored structure. Offering 
both indoor and outdoor spaces, this rooftop bar 
impressed so many during the summer of 2019 
and continues to do so even into the 2020.

Upon setting foot in there, you’ll feel like you 
stepped into a space suspended in the sky, even 
more so when choosing one of the terrace’s lounge 
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13. A.R.T. NoMad

A.R.T. NoMad used to be called “The 
Heights”. Situated 31 stories high on 
top of the Arlo NoMad hotel at the 11 
East 31st St., the bar is a fresh take on 
art with its wonderful expansive mural 
from the WorldPride Mural Project and a 
space with which New York City prides. 
It’s one of those places that you have to 
go to at least once in your lifetime. And 
if you go once, you’ll definitely want to 
go back to many more times.



D I N I N G
12. Cachet Boutique NYC Hotel

The Cachet Boutique NYC Hotel 
is not a simple bar. Located just a 
few blocks from Hudson Yards, it 
shelters a pseudo-museum which 
shows works of revolutionary cre-
atives all over its space. Beyond 
the artistic creations and sipping 
specialty cocktails like their tequila, 
grapefruit and lavender superb mix 

named “Eden’s Paloma”, the bar 
also offers an open-air terrace, 
perfect to sit around, relax and 
soak up the views.
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11. The Skylark

The Skylark looks like your classic cocktail lounge and offers plenty of op-
portunities for you to go there and never feel like leaving. The bar’s amaz-
ing flow from indoor to outdoor combined with their elegant servings and 
small plates make it an ideal place for something more than a good drink.



9. The Fleur Room

From the 35th floor of the new Moxy Chelsea, the 
Fleur Room offers splendid 360 degree views of the 
New York City skyline, allowing sights of the most 
impressive landmarks of the city through its glass 
walls. The bar astonishes with a botanical theme 
and luxe fabrics, a vintage disco ball and a cop-
per-clad bar. The space was well designed by Rock-
well Group and is a perfect fit both for some late 
night dancing and a relaxing sunset sipping a fancy 
cocktail.



8. Azul on the Rooftop

New York City with an Old Havana vibe? You 
can find that on the rooftop of Hotel Hugo, 
in a special place called Azul on the Rooftop. 
Soaking up views of the Lower Manhattan 
while drinking sangria and blood orange 
cosmopolitans and enjoying some grilled fish 
tacos might just prove to be one of the best 
things you can do to relax in the Big Apple.

D I N I N G



7. The Jane Hotel Rooftop

The Jane Hotel Rooftop comes with a vintage 
deco atmosphere, with red brick walls and stun-
ning views of the Hudson River. The hotel’s 
restaurant Old Rose offers some light dining too, 
making your evening up there as good as it could 
be.

D I N I N G



6. PH-D at The Dream Downtown

PH-D at The Dream Downtown is a luxurious 
space which blends in the stunning views of 
the Empire State Building, a fun relaxing at-
mosphere on the latest DJ musical trends and 
some fancy drinks.

D I N I N G



5. Bar SixtyFive at The Rainbow Room

Located on the 65th floor of the Rocke-
feller Center, Bar SixtyFive is one of 
the most gorgeous places from where 
to admire the impressive New York 
City skyline. And that’s not all, as the 
Rainbow Room offers some of the best 
drinks, among which you’ll find rare 
scotches and whiskey.

D I N I N G



4. A.R.T. SoHo

A.R.T. SoHo is another oasis high in the heart of Manhattan. 
And when we say high, we mean high atop the Arlo SoHo ho-
tel, a superb location for admiring the sunset on the Hudson 
River while sipping some interesting cocktail twists in your 
weekends or when you just escaped work and want to forget it 
all.

D I N I N G



3. Mr. Purple

Mr. Purple is one of those places you never want to miss out 
on. Located at the 15th floor of the Hotel Indigo in Lower East 
Side New York, the bar offers a chic space with 360 degree 
views of Manhattan. Their iconic Mr. Purple is a superb mix of 
Casamigos tequila, cranberry liqueur, allspice dram, apple and 
lemon and fits perfectly with some buttermilk fried chicken 
sliders and fish tacos.

D I N I N G
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a retractable glass roof for those 
rainy days, the Refinery Roof-
top is perfect no matter the time 
of year. Cocktails and other de-
licious servings out in the sun-
shine and under the views of the 
Empire State Building are not 
something you want to miss out 
on. all.

2. Refinery Rooftop

The Refinery Rooftop sets itself apart 
with a romanticism you can hardly 
find these days. Combining the mod-
ern with warm wood finishes, exposed 
brick, twinkling braided lights, the 
atmosphere is warm and cozy. With 



1. Gallow Green

The Gallow Green, at the McK-
ittrick Hotel, is (subjectively) the 
best rooftop bar in New York City. 
The design makes perfect use of 
art to give this space an aban-
doned feel, with a broken down 
Scottish train car surrounded by 
lush, unkempt vegetation and a 
surreal atmosphere borrowed from 
the hotel underneath.

modern and delicious

D I N I N G
But everything you can find 
there is modern and delicious. 
Well made drinks, buffet-style 
brunches, a superb daily dinner 
menu with only seasonal ingre-
dients, artisanal cheese boards, 
you’ve got it all. And if you get 
there on weekends, the live 
music adds some good old fun 
in the mix, which, combined 
with the nice garden setting, 
makes for a superb experience 
for those nights when you need 
to detach yourself from daily 
life.



Dior





BIG  
BOY 
TOYS

Home



BIG  
BOY 
TOYS

Home



Goooaaalll! British soccer superstar David Beck-
ham has just scored a $20 million penthouse in 
Miami’s iconic One Thousand Museum tower, com-
plete with its own rooftop helipad.

Beckham and wife, former Spice Girl-turned-fash-
ion-designer, Victoria—just closed on a full-floor, 
five-bedroom unit at the newly opened, 62-story 
Zaha Hadid-designed skyscraper.

The power couple has snapped up the 11,000-square-
foot apartment as they plan to spend more time in 
the Sunshine State. David, 44, is co-owner of Inter 
Miami CF, Miami’s new Major League Soccer team 
which played its first match against the Los Ange-
les Galaxy last month, losing 0-1.

Beckham and his backers are currently in the pro-
cess of developing a brand new $1 billion stadium 
to be named Miami Freedom Park and scheduled to 
open in 2022.

No word on which floor of the landmark building the 
Beckhams will be living. Their penthouse is one of 10 
in the tower, which has 84 residences, including one 
two-story duplex penthouse, four townhouses, and 
70 half-floor units. Prices range from $5.9 million to 
$21.85 million.

The One Thousand Museum building, close to Mi-
ami’s downtown with jaw-dropping views of the 
Miami skyline and across Biscayne Bay, is the first 
and last residential development designed by Iraqi-
born starchitect Zaha Hadid. The Pritzker Prize win-
ner died of a heart attack in March 2016 while in Mi-
ami during the building’s construction.

Nicknamed the “Scorpion Tower” for its exo-skel-
eton construction, the building soars 705 feet into 
the air and was the subject of an episode of the PBS 

DAVID BECKHAM 
ISANE 
$20 MILLION 
MIAMI 
PENTHOUSE

documentary series, Impossible Builds. 

The Beckhams will be able to enjoy the build-
ing’s myriad of five-star-plus amenities. In ad-
dition to the 61st-floor swimming pool, there’s 
a two-level fitness and wellness spa, a private 
beach club and a multi-media theater for pri-
vate movie screenings. 

For just hanging out, the spectacular dou-
ble-height Sky Lounge features Hadid’s 
arched, water drop patterned interior walls 
and is catered by celebrated New York pastry 
chef Mame Sow, who is One Thousand Muse-
um’s culinary director.

 The Beckhams, together with their four chil-
dren, will also be able to zip in and out of the 
building by helicopter, away from prying pa-
parazzi, using the private rooftop helipad—
Miami’s first on a residential tower.

The unit itself was purchased by Beckham 
Brands Limited, the partnership and licensing 
company owned by David Beckham. Seems 
the acquisition was initiated last fall and for-
mally closed in late March.

Interestingly, at a reported $20 million, the 
Beckhams appear to have paid top-dollar 
for their unit. According to records, a similar 
one-floor penthouse closed on March 19 for 
$13.8 million.

Not that the odd million should worry the cou-
ple. Said to be worth a combined $900 mil-
lion, they also own a spectacular $36 million 
mansion in London’s Holland Park, along with 
a $7.5 million country estate in England’s rural 
Cotswolds.
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RARE AIR: 11 PAIRS OF 
MICHAEL JORDAN’S GAME-WORN 
SNEAKERS ARE HEADED TO 
AUCTION

Dirty sneakers at a temple of fine art? 

That, of course, isn’t the whole story. The shoes in question here don’t 
belong to some Joe Schmo, but the iconic Michael Jordan, who—long 
before Kanye—turned his fame into a shoe line with Nike that prac-
tically prints money. Titled Original Air, the sale is a partnership be-
tween the prestigious auction house and the sneaker resale store 
Stadium Goods. Together they’re offering up 11 pairs from Jordan’s 
career—only three lots have been revealed so far, with the full catalog 
slated for release on July 23rd.

But Ben Jacobs, Stadium Goods’ brand director, tells us: “There is a 
mixture of game-worn, signed and mint condition items. Every lot is 
game-worn by Jordan, or is a player exclusive pair that was produced 
solely for his use, or both.” The online-only sale will be open for bid-
ding from July 30th to August 13th.

Lot 6 includes a pair of Air Jordan 7’s and a Magic Johnson T-shirt, both 
gifted to a Spanish hotel receptionist when the dream team stayed in 
Barcelona. 

Christie’s

Thanks to the ESPN documentary The Last Dance, Jordan’s basket-
ball career and thorny personality have been summoned back to the 
fore of late. As have his shoes: In May, a pair of Jordan’s autographed, 
game-worn kicks fetched $560,000 at Sotheby’s. When all is said and 
done, his on-court legacy will have to battle it out with that of the 
Nike Air Jordan franchise, one so tremendously culture-defining that 
it continues to be the foundation on which modern sneaker culture 
is built. Think that’s an exaggeration? Just ask the masterminds at 
Dior (namely its men’s creative director Kim Jones) who released 
an Air Jordan collaboration just last month—originally sold for 
around $2,000, the collaboration is now easily fetching tens-
of-thousands on the secondary market.

So why do art institutions like Sotheby’s and Christie’s, 
which typically traffic in Bottero and Manet and, yes, maybe 
even a Duchamp urinal, want to sully their rarefied hands 
with some dirty, old shoes—even if they do have excep-
tional provenance? Well, time moves forward and, with it, 
our notions of luxury and collectability. Around 20 years 
ago, scrappy streetwear brands popularized the idea of 
the ‘the drop’: releasing small quantities of product on 
short notice, selling out, and then moving on. This format 
has given, say, a factory-made graphic T-shirt the patina 
of a limited-edition print. Savvy and exploitative? Sure—but 

isn’t a Koons balloon doggy, in its way?

And then there’s the fact that old rich people like art and young rich people like…clothes. 
Doing it for the ’Gram, amirite? “What’s exciting is that this sale appeals to a cross-section 
of buyers,” says Caitlin Donovan, VP specialist for Christie’s Luxury. “The term ‘traditional 
collector’ is not as applicable for this material, which I think speaks to the intermingling of 
collecting and consumer behavior today. From contemporary art collectors to buyers of 
high fashion, the legacy of Michael Jordan and Nike is interesting because it represents a 
new type of luxury—inclusive of all references from fine art to pop-culture and sports.”

As Jacobs, of Stadium Goods, notes, art and sneakers have already intersected outside 
of auction houses. It was only a matter of time before sneakers infiltrated fine art’s high-
est strata. “When you have renowned artists like KAWS and Takashi Murakami designing 
sneaker collaborations, that certainly helps. They blur the line between fashion and art.”

Donovan touches on the fact that the internet has helped flatten traditional hierarchies 
and boundaries—what is art, what is expensive, what is worthy of being considered an im-
portant cultural artifact—and that Christie’s isn’t in the business of judging such things. 
They’re simply in the business of selling.

So here we are, with Lot 1, the Air Ship, a pair of high-tops worn during a 1984 game that is 
estimated to go for somewhere between $350K and $550K, a gob-smacking price but per-
haps not unreasonable given the results of Sotheby’s sale just two months ago. The shoes, 
interestingly, are different sizes—the left is 13.5 and the right 13. On the lower end, there’s 
the mid-top Air Jordan 14 “Chicago,” which will only set you back a paltry $8K—a steal! (A 
portion of profits are earmarked for the NAACP Legal Defense Fund, so, despite the heady 
prices, there is some philanthropic good to come out of the sale).

Is art fashion? Is fashion art? A question that will continue to vex, no doubt. But 
for some lucky plutocrat or tech kabillionaire, the real ques-

tion is: Where does one display a six-figure pair of dirty, 
old shoes?
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“Time is money 
so I went and bought a 
rolex.” 
 
Wiz Khalifa



HOW ERIC CLAPTON SAVED A 200-YEAR-
OLD BRITISH STYLE INSTITUTION
In a place like England, where there’s reverence for ev-
erything from the unrestrained pageantry of a royal 
wedding to the simple ritual of afternoon tea, a threat 
to tradition can seem like a threat to the Common-
wealth itself. That’s why there’s such significance to 
the story of how one heritage British clothier came to 
be saved from the metaphorical wrecking ball. It’s an 
all too familiar tale of a mom-and-pop treasure find-
ing itself on the brink—with a rather unexpected hero.  
Originally founded as a hunting outfitter and water-
proofing service, Cordings first opened its doors in 
1839 on a stretch of London known as the Strand. (For 
some historical context, this was just a year after the 
coronation of Queen Victoria and 20 years prior to the 
publication of Charles Darwin’s groundbreaking work, 
On the Origin of Species.) After establishing itself as 
a premier stockist of boots and outerwear, the firm 
relocated in 1877 to 19 Piccadilly, where it stands to 
this day.

For decades, Cordings thrived as a family business, 
earning a royal warrant from King George V and 
shodding the Duke of Windsor (and the equally styl-
ish Wallis Simpson) in its riding boots. It was the go-
to spot for shooting breeks, plus fours, and other 
curiosities essential for a real deal English shoot-
ing weekend. But a lot’s changed since the Duke’s 
day and in 2003, Cordings began to struggle, having 
passed through a succession of different propri-
etors, none of whom seemed committed to its sur-
vival. The once flourishing business came perilously 
close to a fate even worse than closure. As Hillary 
Becque, marketing director of Cordings explains: “It 
was in danger of being sold as a minor ‘brand’ in a 
larger organization, which would have almost cer-
tainly have meant it lost its uniqueness.”

That’s when Noll Uloth, Cordings’s managing direc-
tor, realized that one legend might be able to save 
another.

As it happens, 18-time Grammy-winner, self-de-

scribed “working-class country boy” and 
fashion enthusiast Eric Clapton had be-
come a regular Cordings customer, having 
first discovered the retailer as a teenag-
er, peering in the store’s windows while 
roaming around London late at night. 
Years later, as a fully-formed rock star, 
Clapton again found himself peering into 
those same windows—this time, mesmer-
ized by a suit on display. Ducking in to try it 
on, Clapton entered the dressing room as 
a fan and walked out as an unofficial press 
agent.

It was a fateful encounter not lost on Uloth. 
“At that time, Mr. Clapton was coming into 
the store nearly every day. He had just re-
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discovered Cordings and was really enthu-
siastic about the collection, especially the 
tweed suits and shirts. There was an obvi-
ous synergy there. I felt we needed a part-
ner with a knowledge of country clothing, 
who would understand the uniqueness of 
the brand. I asked him for 15 minutes of 
his time for me to ‘pitch’ to him. In fact, 
I only spoke for about two minutes be-
fore he said yes!” It was two minutes well 
spent—the rocker not only became a 50 
percent owner (Uloth owns the other 50), 
he signed on as Cordings’ design director 
as well.  And thus, thanks to Clapton’s eye 
for pedigreed tweed, the legendary coun-
try clothier was saved. Even more, it has 
thrived in the years since and even opened 



a second location. As Becque acknowledges, the musician’s involvement 
was an undeniable boost, but she says that’s not the only reason for the 
store’s return to popularity. “I also think there is a move these days to-
wards ‘slow fashion’ and buying clothing that will last and has provenance. 
I think the overarching characteristic with our customers is that they are 
looking for quality, timeless style and a certain integrity.”

Although in interviews, Clapton claims selfishness rather than benevo-
lence as his main motivation, in rescuing Cordings he has saved more than 
just a store. He has preserved the leg straps sewn into the sides of a mack-
intosh raincoat, to keep it from flapping around while its wearer rides on 
horseback. He has saved the small, extra button on an action back shoot-
ing jacket, which keeps the pocket open for easy access to cartridges. 
He has saved the inconspicuous rows of stitching on the cuffs of a covert 
coat, remnants from the days when aggressive shooters would frequently 
have their tailors repair tattered cuffs. The stitching, like military stripes, 
is a proud marker of accomplishment.

The invaluable role of Cordings, as Clapton recognized, is much more than 
just a purveyor of hunting wares—it is a steadfast bastion of British her-
itage. Let Burberry and Belstaff have their influencers and fannypacks; 
Cordings is carrying a torch for English fashion’s roots. Appearing much 
the same today as it always has, the Piccadilly store caters to loyal pa-
trons and new customers alike, the latter often curious about the storied 
jacket that so enraptured the musician (before you ask, it’s the Firley her-
ringbone tweed jacket). Modern retailers like Uniqlo, Lululemon, Zara, and 
the rest may abound just up the road, but Cordings stands sturdy and firm, 
like a stalwart monarch, sure to outlive them all.
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DUA LIPA’S PEEK-A-BOO BODYSUIT, 
LOW-RISE PANTS & STRAPPY HEELS ARE 
THE EPITOME OF ’90S FASHION
Dua Lipa is bringing ’90s style into the new 
decade with her latest New York minute 
look.

The “Don’t Start Now” songstress left a 
recording studio today in Manhattan in a 
vintage-inspired ensemble that teamed 
a peek-a-boo ruched white bodysuit with 
low-rise tailored trousers; her pants came 
complete with a chunky chain belt detail 

Vintage trends are no new thing for the British 
native. She can oftentimes be spotted in a ret-
ro ensemble, ranging from a 2000s-esque crop 
top and chunky boots layering to an ’80s-style 
metallic and neon combinations like her look 
in London in October 2019 paired to neon pink 
heels from The Attico.  

Beyond a Grammy Award-winning music career, 
Dua Lipa dips her toes in the fashion world quite 
often. From sitting from rows at major shows 
during Fashion Month to selecting daring duds 
for red carpet appearances, she keeps things 
regularly exciting. The “New Rules” singer pre-
viously appeared campaigns for YSL Beauté 
and Fragrance, Adidas and Pepe Jeans amongst 
others. Her ensembles and style are credited to 
celebrity stylist Lorenzo Posocco; Dua Lipa is 
Posocco’s main clientele but he has also worked 

with Troye Sivan and Alex Demie in the past.

Get Dua Lipa’s strappy stiletto style with these 
chic picks.

C E L E B R I T Y

while her top featured a high-neck knotted 
finish.  The ’90s-theme of the singer’s look 
flowed down into her strappy sandals. Set 
atop a skinny stiletto heel, the slate black 
heels crisscrossed over the top of Dua Lipa’s 
foot and showed off her cherry red pedi-
cure.  The retro feel of the footwear comes 
after 2019’s huge revitalization of ’90s-style 
trends include neon colors and square-toe 
shoes.  





OFFSET AND CARDI B GAVE THEIR 
2-YEAR-OLD A NEW HERMES BIR-
KIN
Of all the tough conversations happening on so-
cial media today, few seem as polarizing as the rap-
per Offset’s decision to buy his two-year-old daugh-
ter Kulture an Hermès Birkin.

If this is the first time you’re hearing about the so-
cial media drama, a quick recap: On Wednesday 
evening, Offset posted a video of himself helping 
his toddler unwrap a bubblegum-hued version of 
the iconic handbag to Instagram. In the clip, osten-
sibly filmed by Kulture’s mother Cardi B, you can 
hear Kulture squeal “Pink!” the moment Offset re-
moves the purse from its dustbag.

The backlash came just as swiftly. While some saw 
it as the cute father-daughter moment it was on the 
surface, others called it a flagrant waste of money. 
“What she gone put in there? Cheetos & pop tarts 
edges!” one person wrote in the comments sec-
tion of Offset’s post. Twitter users quickly amassed 
a body of posts that set the topic trending, many 

of which decried the gift in similar terms: What’s 
a child to do with one of the most exclusive bags 
money can buy?

Some came to Offset’s defense, citing both his abil-
ity to spend his considerable discretionary income 
however he pleases and a litany of examples of ce-
lebrity parents buying their children extravagant 
gifts without taking any flak. In her own Instagram 
story, Cardi said plainly that the stakes (and the 
scrutiny) are different for children of well-known 
people. “Kids go to restaurants, kids go to fancy 
places. Celebrity kids, they go and do red carpets. 
And if I’m fly and daddy’s fly, then so is the kid,” she 
said.

“If it was [up to] kids, they’d be outside in diapers,” 
Cardi added. “If I was looking like a bad bitch, ex-
pensive bitch, and I had my kid looking like a bum 

C E L E B R I T Y

bum, then y’all would be talking shit. So I’m not mad that 
daddy bought baby a Birkin. She gon’ match mommy.”

You might say that being able to buy a toddler a Birkin is 
the prize for figuring out how to make money in music 
without being Drake, Adele or Taylor Swift, as Offset (with 
his band Migos) and Cardi have done in the past few years. 
But it’s also important to note that Birkins are a historically 
good investment for people with the means and access to 
acquire them. Alongside certain watches, cars and spirits, 
the bag is one item on a shortlist of luxury goods that actu-
ally appreciate in value.

Much of this has to do with a sense of scarcity, but it’s ex-
acerbated by how well rare editions of the bag have done 
in the secondary market. Earlier this year, the auction 
monitoring firm Art Market Research reported that Birkins 
showed a 42 percent increase in value compared to 2019. 
During the same period, works by world-renowned street 
artist Banksy only appreciated by 23 percent.

“This is the fastest-growing collectors’ area, and it’s the first 
time that women are running the category,” said AMR’s 
CEO Sebastian Duthy at the time.

In light of that trend, Offset buying Kulture a Birkin is not 
that different from other parents buying their children cas-
es of wine every year, amassing a healthy collection (and a 
robust ROI) by the time they’re legally able to enjoy it.

It also displays a lot of forethought. On her 16th birthday, 
Kulture will already have a place to put the keys to her 

Lamborghini. 





A Nigerian Instagram influencer who portrayed a billionaire lifestyle by post-
ing pictures with private jets and Rolls Royces is arrested in Dubai for a $432 
million cyberscam

The age-old saying ‘be careful what you wish for’ is all I can think of since 
learning about Nigerian Instagram celebrity Hushpuppi’s arrest in Dubai. 
What’s not attractive about having 2.4 million followers on Instagram (is 
there any higher validation in this day and age?), living a luxe life of a big-time 
real estate developer, zooming around in the most regal and meanest cars on 
the Planet? These overwhelming pictures of private jets and luxury watches 
go spiraling down when replaced with images of FBI storming the apartment 
of 38-year-old Raymond Abbas (Hushpuppi) on claims of a $432 million 
cyberscam. The latest news regarding the famous Nigerian Instagram celeb-
rity is no longer about the opulence in his life but about the multiple fraud 
charges that led him to lead this life of luxury. Investigators say the Instagram 
star portrayed a billionaire lifestyle in order to ‘lure victims from all over the 
world’. The cops took more than $37 million in cash along with luxury cars 
when they stormed the apartment of the 38-year-old Instagram celebrity in 
Dubai when he was sleeping. He didn’t pull off this con on his own, in fact, he 

had 12 other people involved with him. Apparently, prosecutors have charged 
him for “obtaining money from others through fraudulent means. They found 
email addresses of two million victims on several phones and computers seized 
during the operation.

Nigerian 

Brigadier Jamal al-Jalaf, of Dubai Police CID, commented, “The suspects’ 
targeted victims overseas by creating fake websites for well-known companies 
and banks in a bid to steal victims’ credit card information and then launder the 
stolen money”. Mr. Abbas had set a wonderful rags-to-riches story of his life as 
he started out as a secondhand-clothes trader in Lagos before claiming to be a 
billionaire property developer in Dubai. Not very inspiring after all, the story 
has an unpleasant end with crimes and fraud committed in Europe, America and 
Nigeria too.

READ:  Now thats a star – Leonardo DiCaprio raises a $25 million to support 
animal rights at his star studded Charity Gala

NIGERIAN INSTAGRAM INFLUENCER ARRESTED IN 
DUBAI FOR A $432 MILLION CYBERSCAM
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STEPHEN CURRY NET WORTH 
2020 – HOW RICH IS STEPHEN 
CURRY?
Some call him the greatest shooter in NBA histo-
ry, for good reason. Stephen Curry has rocked the 
NBA in these last couple of years, taking home two 
MVP awards already and leading the Golden State 
Warriors to their first NBA championships in 40 
years. He’s also a four time All Star, NBA Scoring 
Champion, and earned many other accolades in the 
process, including being named AP’s Athlete of the 
Year in 2015.

That’s why he’s widely regarded as one of NBA’s 
best players right now. But a few seasons ago, he was 
only the 85th highest paid player in the league and 
maybe the best bargain in basketball, ever. His net 
worth reached a good $130 million mainly from 
endorsements, but he recently signed a mind bog-
gling $201 million 5-year deal with the Golden 
State Warriors, the richest contract in the league. 
Early Life
Early Life

Wardell Stephen Curry II was born on March 14, 
1988 in Akron, Ohio, the oldest son of Sonya and 
Dell Curry. His father is a former NBA pro, who 
played most of his career for the Charlotte Hornets. 
Guess where did his son take the passion from.

While his father provided the passion and basket-
ball fundamentals, his mother, a former profes-
sional volleyball player, taught him the discipline 
to train hard.

He attended the Davidson College in North Caroli-
na and started playing for the Wildcats. He demon-
strated his skills in his second game by scoring 32 
points against the University of Michigan, earning 
the Southern Conference freshman of the year hon-
ors.

S P O R T S

He became a national star in his sophomore year and began his 
professional career in 2009 when he was drafted by the Golden 
State Warriors.

After being selected to play for the Golden State Warriors, Steph 
proved himself on the court and at the end of his first season, he 
was second in voting for NBA Rookie of the Year. His impressive 
skills also earned him a spot in both the NBA All-Rookie First 
Team and in the US’s Senior National Team.

Several injuries and surgeries prevented him to play much of the 
2011-12 season, but he came back in force for the next one and 
set the NBA record of 272 three-pointers, rising up to the title of 
one of the best shooters in NBA.



But that was only the beginning of Stephen’s great career, as 
more achievements followed in the next seasons. He got his 
first MVP in the 2014-15 season and set a new record of 286 
three-pointers while leading his team to their first champion-
ship in 40 years.

Following that, Stephen helped the Warriors reach an NBA 
record of 73 wins in the 2015-16 season. He broke his three-
point record again with a breathtaking 402 shots made and he 
was named NBA’s first unanimous MVP, also making him one 
of the 11 players to get two consecutive MVP’s.

In 2017, Stephen Curry won his second NBA championship, 
leading the Golden State Warriors to their third back-to-back 
NBA Finals.

Subsequently, he signed the richest contract in NBA history, 
a huge $201 million extension with the Warriors, which also 
makes him the first NBA player to sign a super-max contract.

Endorsements

Curry doesn’t seem to have time for other ventures and proj-
ects, but since he’s one of the best players in NBA, he didn’t 
miss out on the opportunity to score some great endorsement 
deals.

The brands that he endorses are Under Armour, Brita, Vivo, 
PressPlay and JPMorgan Chase. He’s expected to earn some-
where around $35 million from all those deals this year, mak-
ing him one of the highest paid celebrities in the world.

Right now he’s number 8 on Forbes’ list The World’s High-
est-Paid Athletes.

Houses and Cars

Stephen Curry is a brilliant scorer not only on the basketball court 
but also in real estate.

His first home was a wonderful 4,700 square foot Spanish-style 
mansion in Orinda, California, which he bought for $3.1 million 
in 2013 and sold it in 2016 for $4.65 million, making a good 
profit.

Next came an almost 8,000 square foot Mediterranean style estate 
in the nearby Walnut Creek. The impressive mansion costed the 
NBA star $3.2 million in 2015 but decided to list it for sale less 
than a year later for $3.7 million. It didn’t sell and was put on sale 
again this year for the lower price of $3.5 million.

Curry’s latest acquisition and main residence is a huge 10,290 
square foot mansion in Alamo, California. Bought for almost 
$5.8 million in 2016, the lavish estate features five bedrooms, a 
lovely infinity-edge outdoor pool, wonderful gardens and all the 
amenities he could wish for.

As for cars we do know that the NBA star likes to ride in his Califor-
nia Wheels customized black Mercedes G55. For sure it’s not the 
only one, but this is his favorite.

Stephen Curry Net Worth Over Time

While Stephen Curry didn’t receive a lot of attention in his early 
years, it all comes back to compensate in the end.

His first contract with the Golden State Warriors was signed for 
$12.7 million. The next extension came with an additional $44 
million over 4 years, but adding the endorsements his income last 
year was a cool $35 million.

Also this year, he scored big, signing off the deal of his life, and the 

biggest deal in NBA history as well. A super-max contract of $201 
million for the next five years.

His net worth got to the decent sum of $130 million for now, but with 
that new contract and his expected total revenues of $80 million for 
the next season, counting his salary and endorsements, his net worth 
will score high, just like his shots do all the time.

“Success comes after 
you conquer your 
biggest obstacles and 
hurdles.” – Stephen 
Curry



Before delving into the bate hike the property’s 
many walking trails, pick pecans in the 150-year-
old pecan orchard or explore the numerous private 
beaches on the San Marcos River.

THE 7  
BEST PLACES  
TO GO GLAMPING  
IN TEXAS





Spending a night or two sleeping under the stars is a memorable 
experience at any time of the year, but if the thoughts of ‘pitch-
ing the tent’ fill you dread, then fear not. There’s plenty of luxuri-
ous places to go glamping in Texas. You can experience the vast 
outdoors without giving up any home comforts.

Here’s our pick of the very best..

The Best Places To Go Glamping In Texas: 

1. Wahwahtaysee Resort

These luxurious safari tents were custom made in South Africa. 
The bedroom boasts a king-size bed, along with a queen sleeper 
sofa in the living room for additional guests. The modern bath-
room comes with a large shower and a spa bathtub.

T R A V E L



2. Yurt in the Trees- Dripping Springs

Getaway from it all in this luxury wood-framed yurt. 
Grill on your own private patio while overlooking the 
hill country, fall asleep to the cicadas in the evening, 
and wake up to birds chirping in the morning. This yurt 
has a comfy queen bed, full bathroom with tub, coffee 
bar, and Wifi just in case you want to connect with the 
outside world! Relax and unwind in this isolated area.



3. Sinya- Loneman Creek
A safari-inspired retreat north of Wimberley 
decked out with a king-size bed, goose down 
pillows, and linens that feel like a blend of 
cashmere and silk. Enjoy a luxurious, scent-
ed bath in the century-old clawfoot bathtub. 
Wander down the rock path to soak up the 
sounds of cascading water and the cooling 
breeze from the nearby waterfall.

You won’t feel like you’re camping in any 
shape or form at this beautiful retreat…

T R A V E L



4. Ndotto Resort- FireSong Ranch

Rustic Luxury in the Heart of Texas- 
relax and recharge and get spoilt at 
the same time while you bring the 
outdoors in. With AC/heating, an elec-
tric fireplace, and a Nespresso coffee 
maker, you’ll feel right at home.

The outdoor patio boasts a fire-
place, hot tub and hammock. So 
you can sit back, relax, and enjoy 
the sunset or sunrise from any spot 
on the property. Ideal for couples 
looking for some romance, this is 
an adults-only retreat.



T R A V E L

5. Basecamp Terlingua – Bubble
Fall asleep under the stars in the Texan desert. Each Bubble has 
an indoor bathroom, air conditioning and heat, Keurig coffee 
maker, mini-fridge, small indoor seating area, and an out-
door fire pit with lounge chairs. Make sure to book in ad-
vance, as they are generally booked several months 
in advance!



6. Collective Hill Country
This retreat overlooks the scenic Montesino Ranch 
in the heart of the Texas Hill Country, located just 45 
minutes from Austin and 1 hour from San Antonio. 
Complimentary breakfast is served every morning; 
from a variety of locally made pastries, fresh fruit, 
fresh juices, and coffee. Waking up to those views 
from your cute porch is truly special…

7. Walden Retreats Hill Country
Discover the ultimate comfort in the outdoors in a 
luxurious safari-style canvas tent, for an authentic 
outdoor experience without sacrificing the com-
forts of a luxury hotel. Situated on private land 
along the Pedernales River, the property features 3 
miles of hiking and biking trails, 1,500 feet of pri-
vate river frontage, canoeing, swimming, and fish-
ing. They are currently constructing more tents and 
will re-open in 2021.



THE 15 BEST MOVIES OF ALL 
TIME ABOUT MAKING MONEY
Closely tied to our very survival in the mod-
ern world, making money is a ubiquitous 
goal and not only in the modern world, but 
since the very beginning of the concept of 
money itself. Ask anyone, and making mon-
ey is more or less among their priorities. 
And who can know more about the subject 
than those who live and breathe big bucks 
on Wall Street?

Money have been the subject of many 
books and movies across the years, and 
Hollywood has made a very good job of cre-
ating some high profile titles about money 
making, with Wall Street in the spotlights. 

#1
Michael Douglas plays Gordong Gekko, 
the main character in the 1987 movie Wall 
Street, a greedy and unscrupulous busi-
ness man that embodies the many cor-
porate riders and stock brokers who were 
conducting fraudulent business deals on 
Wall Street back in the the 80’s.

The film became the archetype of the ex-
cess, wealth and power of those times and 
inspired many new traders to join the race 
for the millions.

WALL STREET

T H E AT R E  &  F I L M

Today we’re going to take a look at some of the 
best movies that cover the topics of Wall Street, 
money, businesses, and the less pretty aspects 
from the inside of this world.

It’s no surprise that on our list of The 15 Best 
Movies of all Time About Making Money, there 
are quite a few titles that describe tiny bits of 
Wall Street and its inside secrets, with all the 
greed and corruption and big boys businesses, 
with classic titles like “The Wolf of Wall Street”, 
“The Big Short” and “Wall Street”.

So let’s have a look at this list:



#2

Wall Street: Money Never Sleeps is a se-
quel to the first movie on our list, and fol-
lows the story of Gordon Gekko – played 
by Michael Douglas – who returns from 
prison to continue the same schemes 
and manipulative businesses that got 
him in trouble in the first movie. While 
his daughter tries to stay away from him, 
he gets close to her fiance, Jake, who’s a 
young investment banker.

#3

The Wolf of Wall Street is probably one of 
the greatest Wall Street movies ever made. 
It was nominated for five Oscars. In the 
movie, Leonardo DiCaprio plays the role of 
Jordan Belfort, a stockbroker who manag-
es to scam investors for millions of dollars.

The film is based on a true story and gives 
some shocking but enlightening insights 
at the same time about the infamous greed 
on Wall Street. It’s a must watch.

Wall Street: Money 
Never Sleeps (2010)

The Wolf of Wall 
Street (2013)



#4
Boiler Room tells the story of a trainee 
stock broker who aids the FBI take down 
the illegal operations made through his 
small brokerage firm. The film delves into 
the pump and dump schemes and of-
ten fraudulent business deals that some 
stockbrokers do.

#5

Boiler Room (2000)

 Arbitrage (2012)

Arbitrage shows the story of a hedge fund 
manager who apparently leads a good and 
easy life. But hidden away behind the cur-
tains is a truth that he doesn’t want found 
out and tries to sell his company before that 
happens. When his brilliant daughter starts 
asking questions, and after a car accident 
that ends in disaster, his life becomes to fall 
apart.



#6

The Company Men follows the lives of 
three men who struggle to get through 
the unemployment line after the compa-
ny they worked for decided to downsize. 
The film stars Ben Affleck, Kevin Costner, 
Tommy Lee Jones and Chris Cooper and 
it’s probably one of the best on our list.

#7

Catch Me If You Can is based on the true 
story of teenager Frank Abagnale Jr. who 
manages to forge millions of dollars in 
checks and pose them as an airliner pilot, 
a doctor and a lawyer. The role is played 
by Leonardo DiCaprio, with Tom Hanks 
playing the FBI agent who’s on his tail and 
manages to catch him in France.

The Company Men 
(2010)

Catch Me If You Can 
(2002)



#8

The movie tells the story of how Enron, 
one of the biggest corporations in the US, 
managed to become the biggest bank-
ruptcy in US history at the time when the 
events happened. Enron: The Smartest 
Guys in the Room depicts the corruption 
and bad ways in which Enron managed its 
business that eventually led its investors 
and employees with nothing but thin air. 
The film was nominated for an Oscar.

#9
In Limitless, Bradley Cooper plays the role 
of Eddie, a writer struggling with writer’s 
block, who takes a black market drug and 
suddenly reaches his full brainpower, fi-
nally becoming a Wall Street geniu

 Enron: The Smartest 
Guys in the Room (2005)

Limitless (2011)



#10
Trading Places is a comedy which puts 
homeless Billy Ray (Eddie Murphy) in the 
shoes of rich man Louis (Dan Aykroyd) 
who works at a commodity brokerage firm 
and vice versa. That happens when the 
owners of the brokerage firm make a bet 
to see what would happen if they reverse 
the two’s circumstances.

#11

Margin Call describes one full day at a 
Wall Street investment bank in the first 
phases of the 2007-2008 financial crisis 
and takes a closer look at the greed and 
fraudulent actions of many Wall Street 
companies, which finally led to the col-
lapse of the US economy.

During the following years, there have 
been discovered several other investment 
firms like the one depicted in the movie, 
which ignored obvious risks and greedily 
continued to sell their worthless assets.

Trading Places (1983)

Margin Call (2011))



#12

Freakonomics is based on a book written by 
journalist Stephen Dubner and economist 
Steven Levitt and covers the hidden side of 
almost everything in our lives and how incen-
tives are at the base of why, what and how we 
do things. The authors say that incentives are 
everything.

#13

Food, Inc is a documentary created by film-
maker Robert Kenner which exposes the big 
corporations that control the multibillion dollar 
food industry of the US, and the often bad ways 
food is processed and produced, with no care 
about the final consumer. The film goes on to 
show the devastating economic effects all this 
has had on the small farmers in the food indus-
try. Food, Inc is a must watch. It has changed 
the ways millions of people see this industry 
and how they eat.

Freakonomics (2010)

Food, Inc (2008)



#14

In The Pursuit of Happyness, Will Smith plays 
the role of a poor single father who strug-
gles to care for his son. The film is emotion-
al and covers the path of Chris (played by 
Will Smith), who faces the hardships of being 
evicted and sleeping in a subway bathroom 
and his rise after getting a job at a brokerage 
firm. Will Smith received an Oscar nomina-
tion for Best Actor for the memorable way he 
played his role.

#15
The financial crisis of 2007-2008 was a huge 
subject and still lingers in the minds of many 
people across the world. While its conse-
quences are something nobody wants to re-
member, The Big Short is a must watch. The 
film gathered some of the top grossing actors 
of modern times, with names like Christian 
Bale, Ryan Gosling, Steve Carell and Brad 
Pitt. It’s a drama, but it’s a good one.

Based on the eponymous best seller which 
describes how the hedge fund manager Mi-
chael Burry manages to predict the collapse 
of the U.S. housing market and succeeds in 
making some big money on it, the film is not 
to be missed.

The Pursuit of Happyness 
(2006)

The Big Short (2015)





THE 15 BEST 
NEW PIECES OF 
SUMMER MENS�
WEAR TO BUY 
THIS WEEK

The latest and greatest 
from Drake’s, Saint Lau-
rent, Gucci and more.
BY KAREEM RASHED



The weekend is here and with it, there’s a fresh batch of mens-
wear finery. We’re firmly in the midst of sale season (we’ve got a 
few tips on what to score at Mr. Porter) and the latest offerings 
skew toward transitional pieces that’ll see you through the dog 
days of summer and into early fall. From trousers that work for 
the office or weekend excursions to a holy grail watch, here are 
15 of the best pieces to buy now.x

Drake’s Oxford Cloth ‘Fun’ Shirt
The Fun Shirt is a retro classic that’s having a resurgence. 
A cheeky take on your classic Oxford cloth button-down, 
this example from Drake’s features contrasting panels of 
brushed cotton in a panoply of pastel hues. Wear it as you 
would any other OCBD and see just how fun these shirts can 
be.

F A S H I O N



Gucci ‘Ace’ Leather Sneakers

The Fun The ‘Ace’ is Gucci’s answer 
to the wear-anywhere-and-ev-
erywhere sneaker. But naturally, 
this being Gucci, it’s hardly a ba-
sic trainer. This pair features graph-
ic bands of the house’s signature red and 
green webbing and luxe croc-embossed heel 
tabs. Unlike entry-level white sneakers, these are 
made of calfskin in a softer eggshell tone—so even 
when they’re box fresh, they won’t scream ‘new 
shoes!’

Saint Laurent Military Parka

You could spend hours (if not much longer) 
scouring Army-Navy surplus shops to find the 

perfect vintage parka. Or, you could cop this 
one from Saint Laurent. It has all the trap-

pings of a great vintage find, with a sleeker 
cut and, well, no secondhand funk. Throw 
it atop a tee for summer evening strolls 
and layer it with turtlenecks and dress 
shirts for a rugged yet polished look 
come fall.



Barena Checked Wool-Blend Drawstring Trou-
sers

Venetian brand Barena is a reliable 
source for relaxed tailoring—the 
kind of pieces that make you look 
put together but are effortless to 
wear. These trousers are a prime 
example: cut from a gingham 
wool blend that nods to heritage 
suiting but with a roomy cut and 
drawstring waist that are all about 
comfort. We’d even suggest spring-
ing for the matching blazer to make a 
perfectly fuss-free suit.

F A S H I O N



Heron Preston ‘Heron Techno’ Hoodie

Even if you don’t have many excuses to dress up these 
days, there’s still room to refine your most casual attire. 
On that front, Heron Preston’s hoodie can go a long way. 
It has serious streetwear cred (even the kids will think 
it’s a cool look) but it’s not so trendy that it’ll look like 
you’re trying. Toss it on with a pair of faded chinos and 
those Gucci sneakers and you’re good to go.



Rolex Pre-Owned GMT Master II ‘Batman’

How to wear the aforementioned hoodie while 
still telegraphing executive swagger? Choose 
your watch carefully. Lucky for you, Browns 
just got a batch of vintage watches with a 
number of collectible models and no wait-
list. The Rolex GMT II is one of the brand’s 
most coveted models, even more coveted is 
the so-called ‘Batman’ with a black and blue 
bi-colored bezel. If you know your watches, we 
needn’t say more.

F A S H I O N



John Smedley Sea Island Cotton Piqué T-Shirt

Here’s a pro tip for your next Zoom call: invest in a knit tee. They’re as comfy 
and low-key as their jersey brethren, but look infinitely more dapper. This one 
from British knitwear favorite John Smedley is woven from Sea Island cotton—
the lightest, most luxurious cotton in the world—in a rather attractive pea 
green color. Best of all, it’s currently on sale.



F A S H I O N

Officine Générale ‘Hugo’ Cotton Poplin Trousers

If you’ve fallen into a pants rut—jeans, chinos, shorts, re-
peat—may we introduce you to these trousers from Of-
ficine Générale? They’re made from a super lightweight 
cotton poplin, making them ideal for even the hottest 
summer days, and cut with a straight leg, single pleat 
silhouette that’s pretty much 
universally flattering. With a 
camp-collar shirt, sport coat or 
tee, they’re a trouser MVP.ww



Ray-Ban ‘Clubmaster’ Square Sunglasses

The hybrid acetate-wire framed ‘Clubmaster’ style was a 
favorite of stylish gents during the Mad Men midcentury 
years, and its appeal holds up today. The silhouette is flat-
tering for most all faces and lends any outfit a bit of subtle 
throwback charm.

Quoddy ‘Downeast’ Suede Boat Shoes

Maine-based Quoddy has been hand-crafting superlative 
boat shoes for four generations. As far as top-siders go, 
these are the real deal. They use centuries-old techniques, 
like beeswax-coated topstitching, to make shoes that are 
actually fit to withstand the wear and tear of sea life. But 
even if you’re just cruising around East Hampton, these are 
a solid summer shoe.



Loewe Tie-Dye Zip Sweatshirt

Should you want to inject even more 
fun into your wardrobe than a fun shirt, 
Loewe’s tie-dyed hoodie is an irrever-
ent—yet wearable—choice. Inspired by the 
famed boho emporium Paula’s Ibiza, it’s a 
groovy piece of loungewear that you can 
rely on for some extra sartorial punch.

F A S H I O N



Marni ‘Neptune’ Short-Sleeved Poplin Shirt

Is there any pattern more quintessentially summer than 
blue and white stripes? It’s a combination that can be found 
in any number of iterations but looks especially fresh in this 
slightly boxy, camp-collared shirt from Marni. Wear it with 
white jeans and those Quoddy boat shoes for a modern riff 
on a classic nautical look.
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That Will 

Change Your 

Life
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1. No Shampoo No Problem
Tiding your hair can be a tiresome expe-
rience. You may have long hair that takes 
too long to comb, wash, or dry. What hap-
pens when the shampoo finishes, and you 
were not aware? What can you use as an 
alternative?

If you have some corn starch in the kitch-
en, pour a small amount over your hair 
and rub it in. This simple remedy will leave 
your hair moisturized and looking healthy 
throughout the day.

You won’t have to worry about greasy hair.



2. Pro Hairdresser

You should keep your hair well-groomed at 
all times. Take time to find a good 
hairdresser. Ask your colleagues for 
recommendations.

When you have one hairdresser that 
understands what you like, it becomes 
easier for you to book an appointment.

A good hairdresser will make time for you 
because they know you’re a regular client. 
shoe.



3. Teeth Whitening

Oral hygiene is a crucial part 
of grooming. Invest in a good 
mouthwash. That way, you won’t 
have to waste time brushing your 
teeth in the morning. If you’re in 
a hurry, drink the mouth wash 
and rinse your mouth. It should 
provide the necessary dental 
protection.

You should also have a teeth 
whitening kit in your bathroom. 
A 
beautiful smile is hard to forget. 
That’s why you should make an 
effort to whiten your teeth. Go 
to Cocolabsmile.com to find the 
best deals on teeth whitening 
gels.



4. Shaving Hacks

When you shave your beard, apply shav-
ing cream and leave it there for at least 
300 seconds. That way, you protect your 
skin from razor burn.

If you are attending an important event 
the next day, shave your beard the night 

before. That’s because shaving in 
a hurry can lead to bad outcomes – 
your beard may not be even. When 
you shave the night before, you 
have enough time to look in the 
mirror and be thorough.



5. Get Rid of Underarm Sweat 
Stains
Underarm sweat stains can be chal-
lenging to wash off. If you want to 
effectively remove sweat stains, 
put the stained area in a mixture of 
lemon and water and scrub well.

6. Reduce Facial 
Greasiness

There are times when our faces become 
oily due to the excessive use of hair oil/
spray. You can get rid of the oil on your 
face by using coffee filters.



7. Unruly Moustache

Despite your best efforts to groom your moustache, it can look very ugly. That’s 
true especially when some hairs grow out of place. A quick way to trim those hairs 
is to use nail clippers.



9. Alcohol is Bad for your Skin

If you’re a drinker, you may have noticed that sometimes 
your skin gets dry and wrinkled. That’s because alcohol 
dehydrates you. If you want to see positive changes, you 
should quit alcohol.



10. Invest in the Right Products and Clean your 
Nails

You should know your skin and hair type before 
buying beauty products. Quality grooming 
products can be expensive, but they are 
effective. Don’t be afraid to spend more to 
achieve your desired look.

Clean fingernails are important for you to look 
good. A quick way to wash the dead skin off 
your fingers is hot water and a nail brush. Put 
your hand in hot water for 5 minutes.
The moisture loosens the dead skin. Then, 
scrub off the dirt with the nail brush.

To conclude, use the above beauty tips if you’re 
ever in a hurry to go somewhere public. They 
are fast and effective. As a result, you don’t 
have to compromise on looking good.



8. Quick Dandruff Fix

When your scalp dries up due to lack of essential oils, the skin peels 
off into tiny flakes when you comb your hair. To avoid awkward looks 
from colleagues, take cold showers. They prevent the loss of essential 
oils from your scalp.



A family holiday gives us an opportunity to engage with our 
loved ones which is one of the factors why it is such a won-
derful experience. Several other families go to camp to help 
grow their personal relations and away from all household dis-
tractions.

Everyone has various reasons to camp but most individuals 
like to disconnect from modern technology and reunite with 
natural surroundings. In this writing, we will give tips about 
how you can make the most out of your camping trip.

Better to Camp on a Weekday

DIY





Prepare Waterproof Tent and Sleeping Bag

The tent is the main focus of most camping ex-
cursions. If you’re just a beginner in camping, 
there are a number of important pieces of advice 
to remember about the tent. Before all else, re-
hearse raising the tent before going to the camp-
ground. It’s incredibly important to be able to do 
this safely and precisely. When you’re trying to 
find a place to set up, always look for a soft, flat 
soil that will serve as your natural bed.

Moreover, always set up a tarp under your tent 
to avoid possible damage or water in the event 
of rain. Also, keep in mind that many insects are 
most aggressive at night and may have a chance 
on your body without a sleeping bag. Moreover, it 
is during the night time that temperatures drop 
dramatically, sometimes by 20 degrees or more.

According to experts from Parked In Paradise, it 
can be a struggle to keep yourself comfortable 
when camping in cold weather, which is why you 
should think of investing in a proper sleeping bag 
and/or tent heaters to keep the temperature of 
the body in check, in addition to wrapping in lay-
ers and resting close to the bonfire

Every camping trip shows clearly to be 
one of a kind. There are many magnificent 
things that nature provides. However, no 
matter where you’re destined, there will 
always be a few things that should come 
with you.



Better to Camp on a Weekday

If your schedule permits, go camping on 
the weekdays. Campgrounds are normally 
crowded with people on any sunny weekend 
and everybody is trying to get a bit of get-
away. If you’re planning to have a comfort-
able and more pleasant camping trip, find if 
you could somehow move in your schedule 
for a mid-week visit.

One of the most important rules to observe 
is to leave the campsite as you find it, not 
only out of consideration to all those who 
follow after you but also to preserve our 
wonderful nature. Carry any trash you’ve 
brought in, and ensure your fire’s out totally.



Make Delicious Meals Ahead of Time

The good news about campers’ meal options 
is it should not be burdensome. Even some of 
the quickest and simplest meals taste great 
when you enjoy them outdoors with your fam-
ily and friends. When you are setting up camp 
and therefore have no real access to a kitchen, 
it doesn’t mean you are not supposed to have 
fantastic food. Canned goods and sausages 
are not your only options when you’re out-

doors.

You can prepare ahead at home and make all 
those quick-to-cook foods over the camp-
fire. Then don’t skip the dessert, of course! 
Campfire cones are among the easiest des-
serts to try. You just need to fill a waffle 
cone with your choice of fruits and sweet 
treats such as chocolate and marshmallows, 
cover it in foil, and put it in the coals of your 
fire for a few minutes.



Rain Jacket
Camping involves having just a few garments changes ac-
cessible so keeping them dry is essential. Not only is it un-
comfortable to take a stroll around in damp clothes, but it 
can also be life-threatening in cooler environments where 
hypothermia is a big 
worry.  Pick a good 
lightweight, water-
proof rain jacket which 
will support multiple 
clothing pieces.

First Aid Kit
Many essentials will also include the first aid kit such as scissors, adhesive, 
and bandages. Whilst still camping, it’s unlikely you could suffer a se-
rious injury, but sometimes a full day of exploring and hiking can 
lead to blisters that need dressing. Also, small cuts 
and scrapes can get infected quickly if untreated so 
keep gauze and antiseptics on hand. Be sure to throw 
in sunscreen and insect repellent bottles as sunburn 
and bug bites could possibly shorten your trip if it gets 
worse.



Solar Light

It is really unavoidable that somebody will need 
to use the toilet at a certain point during the 
night. And though you expect you know where 
you’re going, tripping over things in the dark is 
possible. Setting outdoor solar lights close to the 
stakes or hang-downs on your tent is an easy 
way of giving yourself some extra light. During 
the day they will charge and offer light at night 
so that you can prevent all such late-night acci-
dents.



Cards and Board Games
You will certainly go trekking when 
camping, and probably swimming if 
relatively close to the water, though 
one thing people overlook was that 
even while camping there still is a bit 
of quiet time.  Relaxation is a won-
derful chance for some card or board 
games to be brought out and have 
an old fashioned fun. Although many 
parents plan on camping hikes or rid-
ing a bike throughout the day, even 
the most stunning views would not 
hold a children’s attention long. A na-
ture-themed scavenger hunt is one 
simple way to keep the kids entertained.

Backpacking alone is a lot of fun, but if you take a 
family member or friend along you will have a spe-
cial experience that can help you establish a good 
bond. Camping enables you to deal with stressful 
situations too. Stress can adversely impact your 
body and by deciding to give yourself some stress-
free moment at the campsite, you put a lot less 
strain on yourself physically and psychologically. 
Camping is truly amazing as it provides peace of 
mind and gives an unparalleled opportunity to relax 
after all the hectic activities that you can get from 
the hustle and bustle of city life.
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